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THREE STEPS
OF SERVICE

1
n and sincere greeting.

» the guest name, if
ad when possible.
2
\nticipation and
ance with guest needs.

3
farewell. Give them

good-bye and use their
if and when possible.

“We Are
Ladies and
Gentlemen

Serving

Ladies and

Gentlemen”

F

df

THE EMPLOYEE
PROMISE
At The Ritz-Carlion, owr
Ladies and Gentlemen are the

most imporiant resource m our
seyvice commitment {0 our guests.

By applying the principles of
trust, honesty, respect, mregrity
and commitment, we mature
and maximize talent to the
benefit of each individual
and the company.

The Ritz-Carlton fosters a work
envivonment where diversity is
valwed, quality of life is enhanced,
individual aspirations are fulfilled,
and The Ritz-Carlton mystique

is strengthened.
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DO

N'T BUY
THIS JACKET

Its Black Friday, the day in the year retai tums
from red to biack and starts to make real money.
But Black Friday, and the cuture of consumpton it
rofiects, puts the economy of natural systems that
support alife frmy in the red. We're now using the
1es0urces of one-and-a-half planets on our one and
only planet.

BecausePatagonia vantstobenbusinessforagood
ongtime -andeave aworidinhatstabl for our kids -
Wewant to do the opposita of every other business
today. We ask you to buy less and o reflect before
¥ou spend a dime on this jacket or anything eise

Emironmental bankruptcy, as with conporate bank
fUptoy, can happen very siowdy, then all of a sudden
This is what we face uniess we slow down, than
feverse the damage. We're running short on fresh
water, topsoi, fisheries, wetiands - all our planet's
naral systems and resources that support
business, and ife, including our own,

The envionmental cost of everything we make is
astonishing. Consider the R2* Jacket shown, one
of our best sallers. To make it required 135 tars of

COMMON THREADS INITIATIVE

REDUCE
WE make useful gear that lasts a long time
YOU don't buy what you don't need
REPAIR
WE help you repai your Patagonia gear
YOU pisdge to fix what's broken
REUSE
WEhep find a home for Patagonia gear
You no longer need
YOU sell or pass # on*
RECYCLE
WE il take back your Patagonia gear
thatis worn out
YOU pledge to keep your stuff out of
the landfil and incinerator

REIMAGINE
TOGETHER we reimagne a world where we take
only what nature can replace

patagonia

Ppatagonia.com

T ———

\wate. enoughto meet the dalyneeds hree glasses
2 day) of 45 paople. Its jourey from its crigin as
60% recycled polyester to our Reno warehouse
9eneratad nearty 20 pounds of carbon dioxide, 24
times the weight of the finished product. This jacket
Jeft behind, on its way to Reno, two-thirds its weight
in wasto,

And this is:a 60% recyced polyester jacket, knit and
Sewn to a high standard; # s excaptionaly duatio,
S0 You won't have to replace it as often. And when
* comes to the end of its usefu ifte we i take it back
10 recycle into a produet of equal vaiue. But, as s
{rue of al the things we can make and you can buy,

jacket comes with an emvironmental cost higher
an ts price.

There s much to be dono and plenty for us
2 to do. Do buy what you don't neeq.
Thiok twice before you buy anything. Go to
patagonia.com/CommonThreads or scan the QR
code below. Take the Cormmon Threads initatve
pledge, and join us in the ffth R, to remagine
world where we take only what nature can repiace,
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Valami értékeset tanitanak
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Wavemaker:

Grow fearless
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