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Németh Blanka

Soproni brand evolution

Taking Soproni brand to the next level
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Where we are coming from
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Beer-friends National Pride National Optimism |nternational adaptation
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2016-2022 : Ami kozos bennunk
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EVERYDAY SUPER POWERS

2020-2022

“EVERYDAY
SUPER POWERS"”

The next round of renewal used
the special skillset of Hungarians
that evolved under the strange
local circumstances and portrayed
them as real superpowers that are
handy in the everydays.



http://www.youtube.com/watch?v=IKkdtuMfFNM
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Hogyan mozgassuk meg a magyarokat?
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